What is AI's effect on digital marketing?

Artificial Intelligence happens to be a process in computer science that has produced an innovative, intelligent machine that can think, respond, and perform tasks similar to humans. It is possible to use artificial intelligence applications in development and research areas across the globe mainly because of the tremendous development of computer science at present. AI can perform highly specialized and technical jobs like speech, robotics, and image recognition, apart from problem-solving and natural language processing.
AI and digital marketing services
Many brands have adopted Artificial Intelligence for connecting with their clients. For example, AI is used by Amazon for recommending products depending on their previous reviews, purchases, and searches. AI can also create simulation models and customize purchasing procedures using recommendations depending on interaction with virtual assistants and machine learning processes.
AI is being included in different types of businesses every single day. For example, we come across Marketing Automation such as different CRMs, which enable us to manage the information and provide hassle-free handling of customers.
It has been projected that almost 50% of the economic earnings for the year 2030 will be coming from the commercial applications of Artificial Intelligence solutions and marketing strategies which will be much more effective and personalized than the present ones. These tools will evolve at a rapid pace and will be able to reach a point where they will be capable of surpassing humans in various aspects.
How is digital marketing getting influenced by Artificial Intelligence?
AI has modified the face of the digital landscape from personal recommendations to Voice search and RankBrain of Google. Many brands and marketers are using AI and machine learning to save time and resources, given that AI comes with a more profound comprehension and analysis of information and input.
•	Marketing more effectively: It will now be possible to develop a more effective strategy for marketing using the data-driven analysis of AI. 
•	Aid you in comprehending your audience easily: Artificial Intelligence will be able to evaluate the information for predicting the purchasing behaviors and decisions of your target clients and enhancing UX for providing the audience with what they require. 
•	Enhance ROI: You will be able to reach out to your target audience by implementing Artificial Intelligence in digital marketing strategies.
•	Increase efficiency: The implementation of Artificial Intelligence will help you enhance productivity, and you will be able to automate several repetitive tasks. AI is likewise helping companies to save money by driving revenue as well.
Applications of AI in digital marketing
•	Content curation and product recommendation – It will be possible for AI to rightfully comprehend the target audience's behavior and what will be better compared to coming across the right services or products you are looking at already. It is not only meant for creating content but also aiding in the recommendation of products and services depending on the interest and behavior of the user. AI technology is currently used to make personalized content recommendations that the user will find interesting, such as if individuals purchase product X, they might also like product Y.
•	Generating content – AI can write news and reports depending on information and data. This can be very useful in saving time as well as resources. For example, Facebook makes use of AI for removing fake information. In addition, many leading companies such as the New York Times, BBC News, and Washington Posts use automated journalism.
•	Web Design – It is a fact that Grid uses AI to perform the work on your behalf depending on the data provided, such as text, images, call to action, and so on. It will nevertheless be possible for you to have your website using Grid without the assistance of any designer or programmer. Thus, it can help make your website appear professional at a low price and in much less time.
•	Digital advertising – Digital Advertising is utilized across platforms such as Google, Instagram, and Facebook for providing the best possible UX. It is making use of AI services extensively for ensuring maximum success. Marketers will be able to make strategic decisions with the aid of AI technology by identifying micro trends and predicting trends. Consequently, it will be feasible for brands to minimize digital advertising wastage and ensure that their investment provides the best possible outcomes.
•	Online searches – It will be imperative for marketers to create and modify the content accordingly, given that there has been a huge change in searching content. Innovations include Apple’s Siri, Microsoft’s Cortana, Amazon Echo, and Google Home, where they will conduct searches using only a voice command. Other notable innovations consist of Google’s algorithm and Voice Search.
Conclusion
Thus, it is evident from the above paragraphs that AI will benefit the digital marketing strategy of any company significantly. Marketers and advertisers need to adapt to the present AI trend. AI is not here to replace the jobs of advertisers or marketers but for enhancing their strategic game and creative potential.

